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Why is International 
Travel Important?

International Visitors to the United 
States Set New Record in 2015

The United States welcomed 77.5 mil-
lion international visitors in 2015, 
nearly two and half million more than 

the year before - a three percent increase 
over 2014.  The result is a sixth consecutive 
record for total arrivals to the 
United States.  Overall, 2015 
was a very good year for trav-
el and tourism to the United 
States as eight major regions 
recorded year over year in-
creases and set visitation re-
cords.  The majority of the 
major markets also recorded 
year over year increases, with 
the exception of Canada, Bra-
zil, Colombia, and Venezuela.

Top Inbound International Markets

In 2015 the top inbound markets continued 
to be Canada and Mexico.  Overnight vol-
ume from Canada was 20.7 million travelers 
in 2015, a 10 percent decline from 2014.  At 
the same time, Mexico greatly improved its 
position with 18.4 million visits, an increase 
of eight percent.  In 2015 Mexico easily sur-
passed its previous record set in 2014.

The United Kingdom (+18%), Japan (+4%), 
and the People’s Republic of China (exclud-
ing Hong Kong) rounded out the top five in-
bound markets.  Non-resident visits from the 
United Kingdom accounted for more than a 
six percent share of 2015 visitor volume.  Ja-
pan followed with a five percent share of in-
ternational arrivals, increasing four percent, 

reaching nearly 3.8 million visitors.  In 2015 
the People’s Republic of China extended its 
double-digit growth to 11 of the last 12 years 
and set its sixth consecutive year for a visi-
tation record. 

In 2015 16 of the top 20 inbound 
visitor markets posted increas-
es in visits, nine accounted for 
double-digit increases and 15 
set record visits to the United 
States.  The top 20 markets ac-
counted for 87 percent of all in-
ternational visits to the United 
States, and as a group were up 
two percent compared to 2014.  

Canada (-10%), Brazil (-2%), Colombia 
(-3%) and Venezuela (-4%) were the four 
markets out of the top 20 which experienced 
declines for the year.  

Overseas Arrivals  

Annual overseas arrivals (excluding Canada 
and Mexico) totaled 38.4 million in 2015.  
Overseas travel grew 10 percent for the year, 
creating a new record level of visits for the 
United States.  Travel from these markets 
accounted for 50 percent of total arrivals to 
the United States, with 38 of the top 48 over-
seas markets setting new visitation records.

                                                                             continued...

• Single largest services 
sector export, accounting 
for 31% of all U.S. services 
exports.

• Represents 10% of all 
goods and services exports 
for the United States.

• Generates a travel trade 
surplus of  nearly $61 bil-
lion.

• Travel and tourism ex-
ports support 1.1 million 
U.S. jobs.

• Supports one new job for 
every 68 international visi-
tors to the United States.

• Total employee compen-
sation in this sector surpass-
ing $220 billion annually.
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...continued

Travel from these markets accounted for 50 percent of 
total arrivals to the United States, with 38 of the top 48 
overseas markets setting new visitation records.

Among the top 25 inbound overseas countries with the 
largest increases in visits in 2015 were:  South Korea 
(+21%), the People’s Republic of China (excluding 
Hong Kong) (+18%), United Kingdom (+18%), India 
(+17%), Dominican Republic (+17%), Argentina 
(+16%), Israel (+13%), Denmark (+13%), Netherlands 
(+13%), Ireland (+13%), Australia (+11%), Ecuador 
(+11%), and Germany (+10%).  All of these countries 
set new records for visits to the United States.  

Eight of the nine overseas regional markets posted 
record level visits: Western Europe (+12%), Asia 
(+12%), South America (+3%), Oceania (+11%), 
Caribbean (+11%), the Middle East (+10%), Central 
America (+14%) and Africa (+8%).  Non-resident visits 
from the United Kingdom, Germany, France, Italy and 
Spain spurred Western Europe to surpass its record set 
in 2014.  Visits from the People’s Republic of China 
(excluding Hong Kong), South Korea and India contrib-
uted to Asia’s 12 percent increase.  South America set a 
new record, partially based on Argentina’s double-dig-
it growth, and the Caribbean surpassed its previous 
volume record set in 2014, mainly due to visits from the 
Dominican Republic, Jamaica, and the Bahamas.

Market Share of Total U.S. Arrivals

While the market share of total U.S. arrivals from 
overseas countries grew to 49.5 percent in 2015, arrivals 
from North America dropped to 50.5 percent, mainly 

due to Canada’s decrease from 30.7 percent in 2014 to 
26.7 percent in 2015.  Of the top 15 markets, Mexico, 
United Kingdom, the People’s Republic of China (ex-
cluding Hong Kong), Germany, South Korea, France, 
Australia, and India recorded noticeable increases in 
their share of total U.S. arrivals.  Most notably, Mexico 
increased from 22.8 percent in 2014 to 23.8 percent in 
2015.  At the same time, the United Kingdom increased 
from 5.5 percent to 6.3 percent and the People’s Repub-
lic of China (excluding Hong Kong) increased from 2.9 
percent to 3.3 percent.    

Ports of Entry

In 2015 the different rates of change for arrivals at the 
top ports of entry for inbound travel had a significant 
impact on the destinations that received them.  Dou-
ble-digit growth was registered for New York (11%), 
Los Angeles (16%), San Francisco (16%), Chicago 
(15%), Orlando (29%), Atlanta (19%), Agana, Guam 
(16%), Houston (10%), Boston (29%), Fort Lauderdale 
(30%), and Dallas (28%).

Pleasure Travel vs. Business Travel

In 2015 of the top 20 overseas countries with visits to 
the United States, more than 90 percent of the visits re-
corded from Brazil (91.3%), Colombia (89.8%), Argen-
tina (93.1%), Venezuela (91.3%) and Ecuador (94.2%) 
represented pleasure travel to the United States.  On 
the contrary, 20 percent or more of the visits recorded 
from Germany (23.1%), India (20.2%), and the Nether-
lands (25.6%). represented business travel to the United 
States.  For all overseas non-resident visits to the United 
States, 81.7 percent represented pleasure travel and 14.6 
percent represented business travel.        
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Region/Country of Residence 2014r 2015p % Change 
(2015/2014)

Total Arrivals (1) (2) 75,021,716 77,510,282 3%
North America (3) 40,083,509 39,118,350 -2%
Canada  23,013,691 20,704,701 -10%

     Canada Air (2) 8,243,286 7,966,040 -3%
Mexico (2)  17,069,818 18,413,649 8%

     Mexico Air (2) (4) 2,486,381 2,640,481 6%

Overseas (2) (5) (6)  34,938,207 38,391,932 10%
Western Europe (2) 13,207,272 14,750,225 12%
Asia (2)  9,697,312 10,816,172 12%
South America (2)  5,481,390 5,654,473 3%
Oceania (2)  1,586,155 1,763,709 11%
Caribbean (2)  1,338,874 1,489,613 11%
Middle East (2)  1,225,500 1,343,347 10%
Central America (2)  933,966 1,068,099 14%
Eastern Europe (2) 953,996 949,063 -1%
Africa (2)  513,742 557,231 8%

International Visitation to the United States

International Visitors to the U.S. by Region of Residency
2014r  vs 2015p

Sources:  U.S. Department of Commerce, ITA, National Travel and Tourism Office: Statistics Canada and Banco de 
Mexico/Secretaria de Turismo (Mexico).

    (1) “Total Arrivals” is the sum of Canada, Mexico and all Overseas.
    (2)  Record level of visits in 2015.
    (3) “North America” includes Canada and Mexico only.  
    (4) “Mexico Air” data based on U.S. Department of Homeland Security I-94 arrival records.
    (5) “Overseas” excludes Canada and Mexico.
    (6)  2015P changes (excluding Canada and Mexico) reflect a combination of additional records counted in 2015 and 
           market conditions.  See Frequently Asked Questions. 

     R = Revised data.
     P = Preliminary data.
 
Released: June 2016
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Rank Region/Country of Residence 2014r 2015p % Change 
(2015/2014)

Total Arrivals (1) (2) 75,021,716 77,510,282 3%
 North America (3) 40,083,509 39,118,350 -2%
1 Canada  23,013,691 20,704,701 -10%
      Canada Air (2) 8,243,286 7,966,040 -3%
2 Mexico (2)  17,069,818 18,413,649 8%

     Mexico Air (2) (4) 2,486,381 2,640,481 6%

 Overseas (2) (5) (6) 34,938,207 38,391,932 10%
3 United Kingdom (2) 4,149,129 4,900,823 18%
4 Japan  3,620,224 3,758,297 4%
5 China (excl HK) (2)  2,189,781 2,591,333 18%
6 Germany (2)  2,056,492 2,271,820 10%
7 Brazil  2,263,996 2,218,883 -2%
8 South Korea (2)  1,459,938 1,764,871 21%
9 France (2)  1,658,345 1,752,611 6%

10 Australia (2)  1,304,172 1,450,113 11%
11 India (2)  962,133 1,125,783 17%
12 Italy (2)  963,540 1,039,397 8%
13 Colombia  881,274 853,624 -3%
14 Argentina (2)  684,788 791,905 16%
15 Spain (2)  707,733 752,823 6%
16 Netherlands (2)  642,211 726,011 13%
17 Venezuela  616,037 590,733 -4%
18 Sweden (2)  551,996 586,332 6%
19 Switzerland (2)  499,649 536,584 7%
20 Ireland (2)  399,967 450,132 13%
21 Taiwan  414,269 440,802 6%
22 Israel (2)  355,509 402,633 13%
23 Ecuador (2)  335,286 372,254 11%
24 Denmark (2)  311,750 353,004 13%
25 Norway (2)  317,516 323,130 2%

International Visitation to the United States

...Continued

Top 50 Markets for International Visitors to the United States
2014r  vs 2015p
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Sources:  U.S. Department of Commerce, ITA, National Travel and Tourism Office: Statistics Canada and Banco de Mexico/Secretaria de Turismo (Mexico).
     
     (1) “Total Arrivals” is the sum of Canada, Mexico and all Overseas.   
     (2)  Record level of visits in 2015.  
     (3) “North America” includes Canada and Mexico only.     
     (4) “Mexico Air” data based on U.S. Department of Homeland Security I-94 arrival records.   
     (5) “Overseas” excludes Canada and Mexico.
     (6)  2015P changes (excluding Canada and Mexico) reflect a combination of additional records counted in 2015 and market conditions.  See 
           Frequently Asked Questions. 
     R = Revised data.
     P = Preliminary data. 
    
Released: June 2016   
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International Visitation to the United States

Rank Region/Country of Residence 2014r 2015p % Change 
(2015/2014)

26 Belgium (2)  288,925 316,985 10%
27 Dominican Republic (2)  271,747 316,863 17%
28 Chile (2)  248,912 309,058 24%
29 New Zealand (2)  263,309 296,008 12%
30 Saudi Arabia (2)  275,780 286,113 4%
31 Peru (2)  246,452 282,431 15%
32 Russia  343,635 261,016 -24%
33 Jamaica (2)  205,359 247,615 21%
34 Philippines (2)  219,757 238,862 9%
35 Bahamas  218,888 233,630 7%
36 Guatemala  222,220 233,120 5%
37 Costa Rica (2)  202,841 229,400 13%
38 Austria (2)  201,729 220,489 9%
39 Nigeria (2)  171,701 191,577 12%
40 Turkey (2)  172,399 189,485 10%
41 Panama (2)  156,319 176,965 13%
42 Honduras (2)  152,988 173,859 14%
43 El Salvador  126,316 170,382 35%
44 Poland (2)  158,272 168,957 7%
45 Trinidad and Tobago (2)  150,405 167,422 11%
46 Singapore  151,821 159,517 5%
47 Finland (2)  141,649 155,039 9%
48 Hong Kong (2)  122,282 133,197 9%
49 South Africa (2)  113,727 123,869 9%
50 Haiti (2)  111,207 123,310 11%

Top 50 Markets for International Visitors to the United States
2014r  vs 2015p
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Rank Region/Country of Residence 2015p 2014r   Market 
Share

2015p Market 
Share

2015p Cumulative 
Market Share

Total Arrivals (1) (2) 77,510,282 100.0% 100.0% 100.0%
 North America (3) 39,118,350 53.4% 50.5%
1 Canada 20,704,701 30.7% 26.7% 26.7%
      Canada Air (2) 7,966,040 11.0% 10.3%
2 Mexico (2) 18,413,649 22.8% 23.8% 50.5%

     Mexico Air (2) (4) 2,640,481 3.3% 3.4%

 Overseas (2) (5) (6) 38,391,932 46.6% 49.5%
3 United Kingdom (2) 4,900,823 5.5% 6.3% 56.8%
4 Japan 3,758,297 4.8% 4.8% 61.6%
5 China (excl HK) (2) 2,591,333 2.9% 3.3% 65.0%
6 Germany (2) 2,271,820 2.7% 2.9% 67.9%
7 Brazil 2,218,883 3.0% 2.9% 70.8%
8 South Korea (2) 1,764,871 1.9% 2.3% 73.1%
9 France (2) 1,752,611 2.2% 2.3% 75.3%

10 Australia (2) 1,450,113 1.7% 1.9% 77.2%
11 India (2) 1,125,783 1.3% 1.5% 78.6%
12 Italy (2) 1,039,397 1.3% 1.3% 80.0%
13 Colombia 853,624 1.2% 1.1% 81.1%
14 Argentina (2) 791,905 0.9% 1.0% 82.1%
15 Spain (2) 752,823 0.9% 1.0% 83.1%
16 Netherlands (2) 726,011 0.9% 0.9% 84.0%
17 Venezuela 590,733 0.8% 0.8% 84.8%
18 Sweden (2) 586,332 0.7% 0.8% 85.5%
19 Switzerland (2) 536,584 0.7% 0.7% 86.2%
20 Ireland (2) 450,132 0.5% 0.6% 86.8%
21 Taiwan 440,802 0.6% 0.6% 87.4%
22 Israel (2) 402,633 0.5% 0.5% 87.9%
23 Ecuador (2) 372,254 0.4% 0.5% 88.4%
24 Denmark (2) 353,004 0.4% 0.5% 88.8%
25 Norway (2) 323,130 0.4% 0.4% 89.2%

International Visitation to the United States

...Continued

Top 50 Markets for International Visitors to the United States
Share of Total Arrivals: 2014r  vs. 2015p
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Sources:  U.S. Department of Commerce, ITA, National Travel and Tourism Office: Statistics Canada and Banco de Mexico/Secretaria de Turismo (Mexico).

     (1) “Total Arrivals” is the sum of Canada, Mexico and all Overseas.
     (2)  Record level of visits in 2015.
     (3) “North America” includes Canada and Mexico only.  
     (4) “Mexico Air” data based on U.S. Department of Homeland Security I-94 arrival records.
     (5) “Overseas” excludes Canada and Mexico.
     (6)  2015P market shares (excluding Canada and Mexico) reflect a combination of additional records counted in 2015 and market conditions.  See 
            Frequently Asked Questions. 

     R = Revised data.
     P = Preliminary data.
 
Released: June 2016
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Rank Region/Country of Residence 2015p 2014r   Market 
Share

2015p Market 
Share

2015p Cumulative 
Market Share

26 Belgium (2) 316,985 0.4% 0.4% 89.7%
27 Dominican Republic (2) 316,863 0.4% 0.4% 90.1%
28 Chile (2) 309,058 0.3% 0.4% 90.5%
29 New Zealand (2) 296,008 0.4% 0.4% 90.8%
30 Saudi Arabia (2) 286,113 0.4% 0.4% 91.2%
31 Peru (2) 282,431 0.3% 0.4% 91.6%
32 Russia 261,016 0.5% 0.3% 91.9%
33 Jamaica (2) 247,615 0.3% 0.3% 92.2%
34 Philippines (2) 238,862 0.3% 0.3% 92.5%
35 Bahamas 233,630 0.3% 0.3% 92.8%
36 Guatemala 233,120 0.3% 0.3% 93.1%
37 Costa Rica (2) 229,400 0.3% 0.3% 93.4%
38 Austria (2) 220,489 0.3% 0.3% 93.7%
39 Nigeria (2) 191,577 0.2% 0.2% 94.0%
40 Turkey (2) 189,485 0.2% 0.2% 94.2%
41 Panama (2) 176,965 0.2% 0.2% 94.4%
42 Honduras (2) 173,859 0.2% 0.2% 94.7%
43 El Salvador 170,382 0.2% 0.2% 94.9%
44 Poland (2) 168,957 0.2% 0.2% 95.1%
45 Trinidad and Tobago (2) 167,422 0.2% 0.2% 95.3%
46 Singapore 159,517 0.2% 0.2% 95.5%
47 Finland (2) 155,039 0.2% 0.2% 95.7%
48 Hong Kong (2) 133,197 0.2% 0.2% 95.9%
49 South Africa (2) 123,869 0.2% 0.2% 96.1%
50 Haiti (2) 123,310 0.1% 0.2% 96.2%

International Visitation to the United States

Top 50 Markets for International Visitors to the United States
Share of Total Arrivals: 2014r  vs. 2015p
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International Visitation to the United States
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Source: U.S. Department of Commerce, ITA, Industry and Analysis, National Travel and Tourism Office

(1)  The monthly figures on all travelers from each country to the United States represent mainly business, pleasure and student trav-
elers.  For some countries, there is a difference in the rate of change by the type of visa.  The table above shows these differences for 
the top 20 overseas tourist-generating countries, specifically the change in pleasure travel versus business travel.
(2)  “Overseas” excludes Canada and Mexico.

P = Preliminary data. 
 
Released: June 2016
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International Visitation to the United States

Country
of Residence

Percent
Change
Pleasure
Travelers

Pleasure
Arrivals 

Rank

Percent
Change
Business
Travelers

Total
Arrivals

Percent
Change

Total
Arrivals

Total 
Overseas
Arrivals

Rank

Pleasure
Travel
Percent
of Total

Business 
Travel
Percent
of Total

United Kingdom 17 1 23 4,900,823 18 1 82.2% 17.3%
Japan 2 2 19 3,758,297 4 2 85.0% 13.9%
Brazil -2 3 -4 2,218,883 -2 5 91.3% 7.1%
China (EXCL HK) 21 4 8 2,591,333 18 3 70.7% 12.6%
Germany 7 5 26 2,271,820 11 4 76.0% 23.1%
South Korea 25 6 5 1,764,871 21 6 83.5% 10.5%
France 3 7 23 1,752,611 6 7 81.7% 17.3%
Australia 9 8 30 1,450,113 11 8 86.7% 12.8%
Italy 4 9 29 1,039,397 8 10 80.0% 18.8%
Colombia -4 10 -3 853,624 -3 11 89.8% 8.2%
India 16 11 9 1,125,783 17 9 65.8% 20.2%
Argentina 17 12 1 791,905 16 12 93.1% 6.4%
Spain 5 13 13 752,823 6 13 84.0% 14.1%
Venezuela -3 14 -15 590,733 -4 15 91.3% 5.6%
Netherlands 8 15 30 726,011 13 14 73.8% 25.6%
Sweden 5 16 17 586,332 6 16 82.6% 15.9%
Switzerland 6 17 15 536,584 7 17 81.8% 16.7%
Ireland 8 18 39 450,132 13 18 80.3% 19.3%
Ecuador 12 19 -6 372,254 11 21 94.2% 4.2%
Taiwan 6 20 9 440,802 6 19 72.9% 19.1%

Total Overseas (2)

Non-Resident Visits 9 15 38,391,932 10 81.7% 14.6%

Visitation to the United States: Pleasure Travel1 vs. Business Travel
From Top Overseas Countries Sending Pleasure Travelers to the United States

January - December 2015P
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International Visitation to the United States
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Source: U.S. Department of Commerce, ITA, National Travel and Tourism Office

(1)  “Overseas” excludes Canada and Mexico.
(2)  This is one column from a report containing 35 tables of international arrivals data.  Forty ports of entry are tracked each month by world        
       region and select countries. 

R = Revised data.
P = Preliminary data. 

Released: June 2016 
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International Visitation to the United States

Rank PORTS2
2014R

Total
Overseas

2015P

Total
Overseas

% Change
2015/2014

2015P

Market 
Share

Cumulative
Market
Share

-- GRAND TOTAL 34,938,207 38,391,932 10% 100.0% --

1 New York, NY 6,026,019 6,675,571 11% 17.4% 17.4%

2 Miami, FL 4,694,161 5,052,330 8% 13.2% 30.5%

3 Los Angeles, CA 3,643,755 4,235,783 16% 11.0% 41.6%

4 Honolulu, HI 2,153,013 2,187,373 2% 5.7% 47.3%

5 San Francisco, CA 1,821,292 2,120,313 16% 5.5% 52.8%

6 Chicago, IL 1,592,341 1,828,799 15% 4.8% 57.6%

7 Newark, NJ 1,869,055 1,777,443 -5% 4.6% 62.2%

8 Orlando, FL 1,205,171 1,557,252 29% 4.1% 66.3%

9 Atlanta, GA 1,084,455 1,285,375 19% 3.3% 69.6%

10 Agana, GU 1,098,823 1,272,620 16% 3.3% 72.9%

11 Washington, DC 1,011,599 1,101,187 9% 2.9% 75.8%

12 Houston, TX 877,638 968,965 10% 2.5% 78.3%

13 Boston, MA 710,306 914,137 29% 2.4% 80.7%

14 FT. Lauderdale, FL 675,519 880,434 30% 2.3% 83.0%

15 Dallas, TX 636,255 812,990 28% 2.1% 85.1%

Top 15 Ports-of-Entry for Overseas1 Visitors to the United States
2014R vs. 2015P
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APPENDIX

The International Visitor Arrivals Program (I-94) is a core part of the U.S. travel and tourism statistical 
system.  The I-94 Program provides official U.S. monthly and annual overseas visitor arrivals to the United 
States along with Mexico ‘Air’ visitor statistics.  The National Travel and Tourism Office (NTTO) man-
ages this program in cooperation with the Department of Homeland Security (DHS), Customs and Border 
Protection (CBP).

Beginning in 2014, definitional changes were made to the I-94 Program to include one-night stay travelers.  
I-94 Program data now reflect better conformity with UNWTO’s one-plus night definition of a traveler.  
Prior to 2014, the Program’s definition of a traveler to the United States was a visitor that stayed two or 
more nights because of incomplete data on transiting air passengers with non-U.S. destinations and limited 
availability of departure date data on zero and one-night stays.  With the inclusion of one-night stay travel-
ers in 2014, year over year percent changes, 2014 vs. 2013, could overstate the percent change volume for 
any given overseas country.  2014 and 2013 U.S. arrivals data from overseas countries may not be compa-
rable.  But keep in mind that I-94 overseas arrival volumes in 2013 (and prior years) were understated.

An accurate determination of how many nights were spent in the United States has not been possible 
until CBP’s I-94 Automation project.  To account for the number of nights, the ‘departure’ record must 
be captured and matched to the arrival document.  And in the past, the collection of the departure record 
was dependent on the rigor of airline gate agents and the ability of each departing visitor to tender their 
I-94 departure document.  Evidence has indicated that a significant number of departure records were not 
turned in.  But with the I-94 Automation project implemented at air and sea ports, it is possible to now be 
more inclusive of one night stays (travelers from overseas countries) given that the arrival-departure record 
match is now more complete and accurate.  The I-94 is also benefitting from a substantial increase in de-
parture data for visitors exiting the United States by land.

Statistics Canada and Banco de Mexico visitors’ data are not affected-only travelers from overseas coun-
tries.  2014 and previous year’s U.S. arrivals data from both Canada and Mexico are comparable as one-
night stay travelers are included.
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International Visitation to the United 
States: A Statistical Summary (2015P)
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Frequently Asked Questions

The National Travel and Tourism Office (NTTO) has released preliminary international arrivals data for 
2015.  These data reflect improvements in the capture of arrival records as a result of the automation of 
I-94 paper forms at most ports of entry by U.S. Customs and Border Protection (CBP).  These data are 
more accurate, richer, and reliable as a result of this transition. These data can be found at:
http://travel.trade.gov/view/m-2015-I-001/index.html.

Why was the release of 2015(p) I-94 arrivals data delayed?
In March 2015, NTTO staff observed an unusually high number of records missing country of residence 
(COR) data within the I-94 arrivals database.  During the first three months of 2015, 1.6 million I-94 arriv-
al records were missing COR information, representing 22.5 percent of all overseas records.  By compari-
son, during the first quarter of 2014, 992,000 arrival records were missing COR information, representing 
14.4 percent of all overseas records. In April 2015, the number of arrival records that were missing COR 
information jumped to 1.2 million records for the month, compared to 364,000 in April 2014.  Therefore, 
to avoid understating 2015(p) I-94 arrivals data, NTTO chose to re-process 2015(p) I-94 arrivals data, 
implementing a new method to determine the missing COR data. 

Why did NTTO suspend its release of 2015(p) I-94 arrivals data in April 2016?   
In early 2016, CBP discovered it was possible to retrieve missing COR information from systems and 
sources other than the I-94 Program.  In the interim, NTTO suspended its preliminary release of 2015 I-94 
arrivals data while CBP re-processed 2015 I-94 arrivals.  This allowed for NTTO re-processing, review 
and verification to ensure that CBP’s enhancement produced more accurate, reliable, and richer data than 
previously.  This improvement enabled recapture of an additional 2,375,041 I-94 arrival records in 2015, a 
6.2 percent increase in usable overseas traveler records.
     
Why did visitor records missing COR information increase in 2015?   
CBP’s I-94 Automation Program improvements, including Automated Passport Control (APC), Mobile 
Passport Control, Global Entry, and the use of technology to eliminate paper I-94 forms, resulted in COR 
fields not being consistently populated.  We anticipate that this issue will be resolved in the fall of 2016. 
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Frequently Asked Questions

Which countries were most affected by missing COR information?   
For 2015, the largest impacts among the top 20 arrival markets were arrivals from Australia, Switzerland, 
the United Kingdom, France, and the Netherlands.  Visitors from these countries used APC kiosks.  For 
each of these countries, between 16 to 20 percent of total arrivals were attributed to replacing missing 
COR data with country of citizenship (COC) data.

What is Automated Passport Control (APC)? 
APC is a devise used for a CBP program that expedites the entry process for U.S., Canadian, and eligible 
VWP travelers by providing an automated process through CBP’s Primary Inspection area.  Rather than 
use paper forms, eligible travelers use self-service kiosks to submit their arrival information, customs 
declaration information and biographic information.  Travelers using APC kiosks experience shorter wait 
times, less congestion, and faster processing.  APC kiosks are currently operational in airports throughout 
the United States. 

Were missing COR data an issue for countries that require a visa to enter the United States?   
No.  Of 29 countries (among the top 50 arrival markets) that require a visa to enter the United States, 
NTTO found the increase in visitors to be 0.0 percent in 26 of these countries, based on replacing missing 
COR data with COC data.  This is likely due to the fact that APC kiosks are mostly applicable to VWP 
travelers. 

How should 2015(p) I-94 arrivals data be interpreted, as some arrivals seem unusually high compared to 
arrivals in 2014?  
Any interpretation of these data should take into consideration the fact that the 2015 increases in overseas 
arrivals reflect both the increase in records counted in 2015 and potential changes in market conditions.  
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Frequently Asked Questions

Are 2015(p) I-94 arrivals data comparable to 2014?
Both 2014 and 2015 data sets are based on the same criteria, including the same visitor visa types and the 
‘one night or more’ definition of a traveler.  In addition, the methodology for identifying travelers with 
respect to COR, and infilling records with missing COR data, is consistent for the two years.  The years 
differ only in that 2015 contained more I-94 records as a result of automating the paper I-94 forms.  There-
fore, 2014 and 2015 arrivals data are arguably more comprehensive and credible than previous years.  
These data will be comparable with 2016(p) I-94 arrivals.  

Will 2015(p) I-94 arrivals data be revised, as these data are marked preliminary?
2015(p) I-94 arrivals data are official, but subject to further revision, if warranted.  Situations that allow 
for revision include improved solutions and/or sources discovered by the Departments of Commerce and 
Homeland Security as they complete the automation and migration of records.

Acronyms and Definitions

 
APC  Automated Passport Control
CBP  U.S. Customs and Border Protection
COC  Country of Citizenship 
COR  Country of Residence
NTTO National Travel and Tourism Office
(p)  Preliminary
VWP  Visa Waiver Program
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Interested in obtaining data for your organization?
 

NTTO collects, analyzes and disseminates international travel and tourism statistics from 
the U.S. Travel and Tourism Statistical System and produces visitation data tables, includ-
ing a business and pleasure arrivals rate of change analysis and detailed region, country 
and port analyses.

To learn more, you are encouraged to visit: 

http://travel.trade.gov/research/monthly/arrivals/index.html

U.S. Department of Commerce
International Trade Administration

Industry & Analysis
National Travel and Tourism Office

1401 Const i tut ion Ave,  NW
Washington,  D.C.  20230
Phone:  (202)  482-0140

Fax:  (202)  482-2887
ntto@trade.gov

http://travel.trade.gov
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For NTTO programs of interest visit:
http://travel.trade.gov/research/index.html

•  Summary of International Travel to the United States (I-94)
•  U.S. International Air Traveler Statistics (APIS, formerly I-92)
•  Survey of International Air Travelers (SIAT )
• Canadian Statistics
•  Forecast of International Arrivals to the United States
•  U.S. Travel and Tourism Exports, Imports and the Balance of Trade
•  U.S. Travel and Tourism Satellite Accounts


